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ME! ME!
| WANT A WHOOPEE !

Flashy, stylish, hip, the Whoopee can be
described in any number of ways, the piece

of furniture that consumers were waiting for.
“Enough glass stands already!”, "l want color
and styles at a reasonable price”, “l buy a

flat screen TV and next thing you know, I'm
redesigning my living room!” In an AV furniture
industry where designs and colors have
become standardized, the Whoopee will stand
out. Another good surprise: its price.

LISTENING TO THE
CONSUMER

“l want modularity...”

KEEPIN BUSY

Whoopee plays on all fronts: As a flat screen
TV stand it has utility. As a piece of furniture,
it is a piece of decoration by itself. When the
television is on, it blends into the background
while the show is on...

And when the show is over, you notice it
again; it becomes part of the room design...an
ambiance is created by the Whoopee colors.
From the always elegant black, to acid orange,
to our transparent crystal; the colors set the
tone for your interior design. Soon, due to our
unique process, stenciled glass shelves will
add yet another touch of color.

RESISTANT YET IRRESISTIBLE

Whoopee is produced out of an ABS resin,

a material which is sturdy, yet lightweight.

The Whoopee weighs between 7 to10 kg

and its assembly is incredibly simple. It is
100% dismountable and recyclable; this
contemporary product is also an answer to our
environmental concerns.

FUN!

Why does a TV stand have to be so boring?
Created in a resin mold, the Whoopee will
brighten up any interior!

Its conception responds to precise specifications
to support the weight of the flat screen TV. It
has modern lines, it/s easy to assemble and
lightweight, environmentally
friendly, and all for a o -
reasonable price. g

“A new flat screen?
I’'m going to take
advantage and redesign
our living room. Reuse
my old stand?!? It's too
outdated!!”

M Design

\

Erard worked with the C+B LEFEBVRE agency, designers known for
their stylish creations using industrials materials and technologies.
Their work is based on ambitious specifications; a challenge to which
they responded with enthusiasm. As described by Catherine et
Bruno Lefebvre, the Whoopee designers: “The Whoopee has special
qualities and character. Simple and strong, it sets itself apart by its
delicate and sophisticated side. Its purpose is to hold a flat screen TV,
but it also makes up part of the home décor. This modern product
has a refined design and simple lines, and also responds to practical
criteria (the disassembled Whoopee forms its own packaging);
robust, yet lightweight (7 kg). We have endowed it with intelligent
functions like the Eco Energy system. Its future has been foretold, a
colorful world with innovative materials and creative decors.”

I

Classic

Nouveau chic

B Atechnolochic product
WHOOPEE HAS MULTIPLE AESTHETIC ET TECHNOLOGICAL QUALITIES:

- Economical: starting from125 euros - Robust: can hold up to 50" screens (50 kg)

- Compact: flat packed pour easy transport and - Modular: numerous shelves, column, several
handling in the store configurations exist

- Easy to assemble: 5 minutes, no tools, no screws - Intelligent: cable management, Eco Energy system
- Lightweight: 7 kg (one button turns off/on all you're A/V components])
- Environmentally Friendly: made out of recyclable - Points of Sale: Mass Retail Consumer Electronics
materials (ABS resin) and furniture stores

- Contemporary: refined lines with a stylish look - Consumer Toll Free numbers: 0800 40 40 60

A WHOOP:E roR EVERYO\E

A dose of originality from a unique product

A third shelf using stenciled glass to give the base Whoopee a new
look; peaceful or psychedelic, modern or classic, monochrome or
multicolor...

ERA Compartments

Lateral compartments to accommo-
date remote controls, DVD, and game
consoles.

VESA mounting

A column that uses a mounting system
that is compatible with a large majority
of LCD and Plasma screens up to 50"
VESA 200 x 100, 200 x 200, 100 x 100,
120 x 180, 600 x 400, 800 x 400.

Cable Management
system

Store and Tidy cables neatly behind

or inside the column.

W OOPeE ogNE SIMpLY

ECO ENERGY System

A centralized power on/off system,
which reduces energy consumption of
equipment (screen and components)
which are normally left in standby mode.
30 to 100 KW/hours can be saved each
year [depending on the model).

Mobile System

Sliding Pads to protect your floors,
or Hidden Wheels
(depending on the model).
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The Future is wide open

Growth in the flat screen television
market shows no signs of tiring: +
120 % since 2003. The equipment
rate has recently reached 26.5 %, a
rate which should continue to rise
for the next 7 years according to ex-
perts. In 2008, the forecasts hover at
5.8 million flat screen TV's of which
5.2 million are LCD and 600 000 are
Plasma. As flat screen TV prices
continue to drop, average purchases
are on the rise: 721 euros in 2007
as opposed to 715 in 2006. Proof
that consumers invest in techno-
logy, brands and increasingly larger
screen sizes. As to the 2008 furni-
ture and mounts market, it is esti-
mated at only 500,000 units, which
represents only 8 % of flat screen
purchases. "This number is without
a doubt underestimated, observes

Michel Piccardi, the Erard Marke-
ting Director. In effect, while pur-
chasing a flat screen TV, consumers
often take advantage to rethink their
room design. Are they slowed by a
furniture and mounts judged too
austere? By the price?

In any case, we are certain that the
conversion rate can be increased if
the furniture offering can be enri-
ched with innovative products with
attractive pricing. This thinking is
what brought about the Whoopee
concept.” Starting with ambitious
specifications, Erard worked on
bringing to life this innovative pro-
duct which combines Erard’s tech-
nological know-how, a contempora-
ry design, and above all, an attractive
price from 125-300 euros.

Offered in 4 colors as of today (black,
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ruby red, white, and pepper),
Whoopee will play on colors with a
more complete range to follow.

The middle shelf will soon be deco-
rated and personalized by a color or
stenciled pattern. "Distributors will
be able to order series of stenciled
shelves”™ announced Michel Piccar-
di. Erard will run the industrial pro-
cess of the offering which will give
the Whoopee another advantage in
the market. This technology will
also be used on the new Erard line,
the Basik 3-Shelf.




